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Maruti Suzuki India Limited (MSIL) stands as a testament to the evolution and
growth of India's automobile sector. Established in 1981, the company
embarked on its journey by signing a joint venture agreement with Suzuki
Motor Corporation (SMC) of Japan in 1982. This partnership laid the
foundation for a new era in the Indian automotive industry, leading to Maruti
Suzuki becoming a subsidiary of SMC in 2002. Today, it is not just the market
leader in India's passenger vehicle segment but also the largest subsidiary of
SMC in terms of production volume and sales, with SMC holding a 56.28%
equity stake in the company.

Core Business and Market Dominance: Maruti Suzuki is a significant player
in India's automotive industry, manufacturing, purchasing, and selling motor
vehicles and parts. It holds a commanding 42% market share. In key vehicle
segments, it shows its breadth by leading with 62.6% in passenger cars,
24.9% in utility vehicles, and 89.6%in vans.

Product Portfolio and Segment Leadership: The transition to BS-VI models
ahead of competition showcases Maruti Suzuki's commitment to
environmental standards and its first-mover advantage in this regard. This
transition not only reflects the company's innovation but also its
responsiveness to regulatory changes and consumer preferences for more
environmentally friendly vehicles.

Environmental Initiatives and Transition to BS-VI Leading the transition
to BS-VI models: The launch of NEXA, Maruti Suzuki's initiative for premium
automotive retail, highlights its strategy to enhance its presence in the mid-
to-premium segment. NEXA represents a significant step towards offering a
digitally advanced and technologically rich buying experience, catering to
the evolving needs of automobile customers.

Leadership in Pre-owned Market: True Value With True Value, Maruti Suzuki
has become a dominant force in India's pre-owned car market, supported by
its extensive service network, the widest among automobile brands in the
country.

Strategic Association with Suzuki Motor Corporation: The partnership
with Suzuki Motor Corporation provides Maruti Suzuki with development
support and technological expertise, bolstering its competitive position. Its
operational efficiencies and strong supplier network contribute to its cost-
competitive edge.

Expansion and Future Plans: The acquisition of Suzuki Motor Gujarat and
the ambitious capex plan to increase production capacity to 4 million units by
2030-31 reflect Maruti Suzuki's forward-looking approach and commitment
to meeting future demand.
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Q3 FY 24 Result Update

Q3 FY24 Result Comparison (In Rs Cr)

Q3 FY2u Q2 FY2u Q3 FY23 Q0Q yoy
Revenue 33512.8 37339.3 29251.1 -10.25% 14.57%
Expense 15304 15204 1382.3 0.66% 10.71%
Depreciation 1301.5 13419 1209.3 -3.01% 7.62%
E‘)’(Lﬂn(::emﬁng 303743 33363.5 27087.3 -8.96% 12.13%
O, 3138.5 3975.8 2163.8 -21.06% 145.05%
Income
PBT 4155.6 4892.2 3027.1 -15.06% 37.28%
PAT 3206.8 3786 21406.1 -15.3% 33.28%
EPS 102 125.33 79.65 -18.61% 28.06%

Result Highlights

Revenue & Sales Performance: Maruti Suzuki's revenue witnessed a 15% jump to Rs 33,513 crore YOY, bolstered by a
total vehicle sales increase of 8%. Despite a downturn in the small car segment, domestic sales rose to 4,29,422 units,
contributing significantly to the revenue spike. The impressive export figures of 71,785 cars, the highest ever for any
quarter, further accentuate the company's expanding global footprint.

Profitability: The company's net profit soared by 33% to Rs 3,207 crore, primarily due to these increased sales. This
substantial profit upswing from Rs 2,406 crore in the same quarter last year underscores Maruti Suzuki's enhanced
operational efficiency and market dominance.

Cost Analysis: Total operating expenses and depreciation saw an uptick both YOY and QOQ, reflecting ongoing
investments and possibly the expansion of operational facilities. However, the QOQ dip in revenue by 10.25% alongside
a decrease in operating income by 21.06% suggests a short-term squeeze in margins or a seasonal adjustment in sales
volume.

Earnings Per Share (EPS): EPS declined by 18.61% QOQ, reflecting the quarter's lower profitability. However, the YOY
perspective remains robust, with EPS increasing by 28.06%, indicating a prosperous period for shareholders.

Nine-Monthly Performance: Looking at the nine-monthly performance, Maruti Suzuki reported its highest-ever sales
volume, net sales, and net profit, indicating sustained growth momentum. The company's profit for the nine-month
period stood at Rs 9,536 crore, a significant leap from Rs 5,576 crore in the previous year. The total revenue for this
period also saw a remarkable rise.

Stock Market Response: The positive financial outcomes have been well-received in the stock market, with Maruti
Suzuki's shares trading up by 2.15% at Rs 10,171, signaling investor confidence in the company's growth narrative and
future potential.

Overall: Maruti Suzuki's Q3 FY24 performance illustrates a solid annual growth despite facing some quarterly
fluctuations. The company's strategic market positioning, robust sales volume, and effective cost management have
substantially contributed toits financial health, positioning it favorably for ongoing success.
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Highlights
Overall Corporate Milestones:

» Maruti Suzuki has achieved a historic sales milestone, crossing the 2 million units mark in the calendar year 2023, a
firstin the company's history.

+ The company reported unprecedented nine-monthly sales volume, net sales, and profit, indicating robust growth
and operational success.

» The strategic acquisition of Suzuki Motor Gujarat has been overwhelmingly supported by shareholders,
demonstrating strong investor confidence.

Performance in the Domestic Market:

* Maruti Suzuki's strengthened SUV lineup has effectively captured a 21% market share in the segment for the 9M
FY2023-24 period.

» The company also reported its highest ever quarterly CNG vehicle sales, with over 127,000 units sold in Q3 FY2023-
24, showcasing the increasing consumer shift towards alternative fuel vehicles.

Export Achievements:

+ The company has set a new benchmark with its highest ever annual exports of over 269,000 units in CY2023,
asserting its global competitiveness.

» Continuing this trend, Q3 FY2023-24 also saw the highest ever quarterly exports exceeding 71,000 units.

* Maintaining its position, Maruti Suzuki remains the largest exporter of Passenger Vehicles from India, a testament to
its enduring brand and product quality in international markets.

Sales and Industry Trends:

» The Indian passenger vehicle industry marked a historic high with sales reaching 4.1 million units in 2023, making it
the third-largest market worldwide.

« The industry is witnessing a shift with utility vehicles now accounting for 53% of total sales in Q3, and within that,
SUVs constitute about 63%.

» The share of CNG vehicles in the industry has risen to approximately 16.5%, reflecting environmental concerns and
policy shifts.

* Maruti Suzuki's sales milestone and highest ever exports underline its significant role in this growth trajectory.

» The third quarter of FY23-24 showed strong performance with vehicle sales totaling 501,207 units, and a notable
YOY increase in net profit by over 33%.

» Retail sales surpassed wholesales in Q3, indicating strong end-consumer demand, despite the average discount per
vehicle being INR 23,300.

Production and Expansion Plans:

» With an eye on future demand, Maruti Suzuki is planning to double its production capacity to about 4 million units by
2030-31, which includes setting up new plants in Kharkhoda and Gujarat.

+ The acquisition of Suzuki Motor Gujarat is now complete, paving the way for greater integration and efficiency in the
company's manufacturing operations.

Sustainability Initiatives and EV Plans:

« Sustainability is at the forefront of Maruti Suzuki's strategy, with the company boasting the lowest carbon-emitting
fleet and plans toinitiate the production of battery electric vehicles starting 2024.
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Comprehensive Financial Performance:

+ The nine-month period of FY23-2k4 has been financially remarkable for Maruti Suzuki, setting records in sales volume, net sales,
operating profit, and net profit.

 Despite strong overall growth, margins in Q3 faced pressures from operating leverage, discounts, and advertisement expenses,
resulting in a net profit margin of 9.9%.

Focused Export Strategy:

 Maruti Suzuki's export strategy is ambitious, aiming to increase annual exports to at least 750,000 units by the end of the decade,
with a special focus on markets in Africa, the Middle East, and Latin America.

Forward-Looking Product Strategy:

* The companyis committed to exceeding industry growth rates, particularly by revitalizing the demand in the small car segment.
* Future product launches are strategically planned to reflect consumer preferences, with 28 models in the pipeline by the end of
the decade, focusing on both the EV segment and all key volume segments.

Market and Consumer Insights:

* In-depth analysis is being conducted on the trend of first-time buyers opting for micro-SUVs and its subsequent effect on the small
car segment.

» With CNG penetration reaching 30.8%, the company is looking to further increase this share while also addressing current supply
constraints.

Financial Analysis Insights:

» The company experienced positive factors influencing margins such as softening commodity prices, improved capacity
utilization, better realization, and ongoing cost reduction efforts.

* Nevertheless, increased sales promotion and advertisement expenses have been noted as key negative factors impacting
margins.

Quarterly Financial Analysis:
» The Q3 comparison with the previous quarter saw a dip in margins due to lower capacity utilization and higher promotional costs,

though partially offset by favorable foreign exchange variations and cost-saving measures.
» Theincrease in non-operating income also contributed positively to the financials for the quarter.

Sales Volume

Q3 FY2y oM FY24
Number Growth (%) % to Total Number Growth (%) % to Total
Sales Sales
Mini 27084 -48.9% 6% 99634 -42.7% 7%
Compact 191082 -6.3% L+14+% 610011 -4.3% 45%
Mid Size 1462 -68.2% 0.3% 8903 -22.7% 0.7%
UVs 154120 59.6% 36% 460588 77% 34%
Vans 33235 24.8% 8% 100954 5% 7%
LCV 8117 144% 2% 23613 -11.3% 2%
Sales To 14322 18.5% 3% 43262 -14.7% 3%

429422

1346965

Tot#:l Sales
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Q3 FY24 OM FY24
Market
Number Growth (%) % to Total Number Growth (%) % to Total
Sales Sales
Domestic L2922 6.3 86 1346965 7.2 87
Exports 71785 15.8 14 204327 4.9 13
Total Sales 501207 L 15q1292
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Technical Outlook

MARUTI SUZUKI IND, 1W, NSE 010700.00 H11133.00 L10640.15 C11090.25 +357.40 (-3.33%) 18000.00
Vol 1.391M
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¥ Tradingview

The chart of Maruti Suzuki’s on a weekly price action over several years shows a pattern of fluctuating prices with notable peaks and
troughs. In recent times, there's a marked breakout point, indicating a significant rise above previous resistance levels. The volume,
represented by blue bars, has seen an increase, which often accompanies breakouts, suggesting a potential uptrend. The breakout
is highlighted with a label at the upper right corner, with the current price listed above the label.

The price action chart for Maruti Suzuki shows a positive trend with a recent breakout, indicating potential bullish sentiment. Over a
period, the stock encountered resistance but has surpassed it, with volume increasing, which could signal strength in the upward
move.

For the moving averages and RSl data: Maruti Suzuki’s short-term Simple Moving Averages (SMA) and Exponential Moving Averages
(EMA) indicate a bullish trend, with the 5-day averages over 11,000. The RSl levels across daily, weekly, and monthly timeframes are
above 69, suggesting the stock is potentially overbought.

Moving Averages Days Simple Moving Average Exponential Moving Average

5 11155.3 11210.0

10 109744 10989.8

20 10564.9 10722.6

50 10332.9 10471.2

100 10413.7 10322.3

10032.5 10002.9

Pivot Levels : FIBONACCI Daily Weekly Monthly
R111619.92 S$111339.92 Relative

R2 11756.48 Pivot 11476.48 S211196.48 Strength 73.29 71.05 69.59
R3 11899.92 $3 11059.92

Index (RSI)
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Disclaimer: This report has been prepared by the research department of Invasset, is for information purposes only. This report is
not construed as an offer to sell or the solicitation of an offer to buy or sell any security in any jurisdiction where such an offer or
solicitation would be illegal. Invasset have exercised due diligence in checking the correctness and authenticity of the information
contained herein, so far as it relates to current and historical information, but do not guarantee its accuracy or completeness. This
Document may contain confidential and/or privileged material and is not for any type of circulation and any review, retransmission,
orany other useis strictly prohibited. This Document is subject to changes without prior notice.

The opinions expressed are our current opinions as of the date appearing in the material and may be subject to change from time to
time. Prospective investors are cautioned that any forward looking statement are not predictions and are subject to change without
prior notice. Recipients of this material should rely on their own investigations and take their own professional advice. Invasset or
any of its affiliates or employees shall not be in any way responsible for any loss or damage that may arise to any person from any
inadvertent error in the information contained in this report. Invasset. or any of its affiliates or employees do not provide, at any
time, any express or implied warranty of any kind, regarding any matter pertaining to this report, including without limitation the
implied warranties of merchantability, fitness for a particular purpose, and non-infringement. The recipients of this report should
rely on their own investigations.

Invasset and/or its affiliates and/or employees may have interests/ positions, financial or otherwise in the securities mentioned in
this report. Opinions expressed are our current opinions as of the date appearing on this material only. While we endeavour to
update on a reasonable basis the information discussed in this material, there may be regulatory, compliance, or other reasons that
prevent us from doing so. This reportis not directed to or intended for display, downloading, printing, reproducing or for distribution
to or use by any person in any locality, state and country or other jurisdiction where such distribution, publication or use would be
contrary to the law or regulation or would subject to Invasset or any of its affiliates to any registration or licensing requirement
within such jurisdiction. Invasset may or may not hold any securities discussed in the article in its portfolios. Invasset may or may not
take decisions based on the information contained in the article while curating portfolios for its clients. Without limiting any of the
foregoing, in no event shall Invasset, any of its affiliates or any third party involved in, or related to, computing or compiling the
information have any liability for any damages of any kind.

This research has been done by the

Core Fundamental Research Team of InvAsset PMS Desk.

Anirudh Garg Harshal Dasani Bhavik Joshi
anirudhgarg@invasset.com | harshaldasani@invasset.com | bhavikjoshi@invasset.com
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